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Creating a strong business and building
a better world are not conflicting goals –
they are both essential ingredients for

long-term success.
William Clay Ford Jr.
Executive Chairman, Ford Motor Company

50%
millennials.

By 2020,
of the workforce will be

Every employee who
participates in corporate
community engagement
activities adds

$2,400
of value to the company.
This is a result of
decreased turnover and
increased employee
engagement.
Kropp, Brian. “Maximising the
effectiveness of corporate
volunteer programs” (webinar).
CEB. July, 2014.

Millennials are twice as likely
to be satisfied with their career
progression when they have the
opportunity to volunteer through
their employer.
Deloitte, Deloitte Volunteer IMPACT survey,
2011

3
in 4
companies in Singapore
have donated.

The median amount donated per
company within Singapore is

$20,000

Corporate giving survey 2015
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Did you know?
Companies do not give well and holistically overnight.
These are the top barriers companies face when engaging in corporate giving.
1

2
3

Resource constraints (incurs costs &
limited time and manpower)
Lack of interest among employees
Difficult to find suitable volunteering
opportunities

4

Difficult to measure impact

5

Tax incentives not attractive enough

6

Do not see the benefit in donations

7

Little or no confidence that proceeds
would be put to good use

Corporate giving survey 2015

It takes companies time to go through the journey of
first understanding how they give, and then equipping
themselves with the right tools, and finally finding
like-minded partners to do good together.

OUR CHAMPIONS OF GOOD

defied the odds
TO BECOME THE

positive force
IN SINGAPORE

CATALYSING CHANGE THROUGH

corporate giving
2

Champions of Good 2017

Introduction
TO THE

Champions of Good is a national recognition framework
under the Company of Good, designed to catalyse the
corporate giving movement and build a City of Good. It is
an annual recognition of companies that have not only
been exemplary in their corporate giving efforts, but have
also been an influencer and multiplier by engaging their
partners and stakeholders on a collaborative giving journey.
At the inaugural Champions of Good 2017, 45 companies have
been recognised as catalysts of change for corporate giving.
We are honoured to have Mr Heng Swee Keat,
Minister for Finance, as the Guest-Of-Honour for the event.

3

A WORD FROM OUR CEO
& CHAIRMAN
“

Every organisation has the potential
to bring about transformational
change in our community. When
we conducted the 2015 Corporate
Giving Survey, we found that the
top three ways of corporate giving
in Singapore were cash donations,
donations in kind, and sponsorships
for events and programmes.
Fast forward two years, with the
establishment of Company of
Good, acts of corporate giving have
evolved, with companies taking
the initiative to implement holistic
ways of influencing and multiplying
corporate giving within and beyond
the business ecosystem.”
Melissa Kwee
CEO, NVPC

Today, the National Volunteer & Philanthropy
Centre (NVPC) is honouring 45 exemplary
companies as our inaugural Champions of
Good. In their aspirations to do good, our
Champions have also inspired greatness
in others. Volunteerism and giving are
integrated into the company culture, with
employees receiving ample opportunities
to reach out to the community. Take for
example Spic & Span, a small and mediumsized enterprise where giving back is weaved
4

into the company DNA. By partnering over
20 voluntary welfare organisations, Spic
& Span reaches out to and hires workers
from different social backgrounds. Many
who would otherwise have fallen within
the cracks, are offered the opportunity to
get back on their feet. The company also
focuses on creating a supportive ecosystem
and community for employees, encouraging
them to kickstart their own efforts to give
back once they regain their footing in society.

Champions of Good 2017

Our Champions are active advocates who
encourage and galvanise fellow companies
to contribute to the #CityofGood movement.
One such example is Changi Airport Group
(CAG). While relatively new to the philanthropy
sector, CAG has already made huge strides
in their corporate giving and community
efforts. Through Changi Foundation, CAG’s
philanthropic arm, the Group has been
supporting disadvantaged youth since 2010.
CAG is fully committed to multiplying giving
efforts amongst its stakeholders. The Group
actively engages airport partners to take part
in corporate giving initiatives together. 21
partners currently support CAG’s corporate
giving programmes, up from an initial six in
2014. These programmes include annual
activities for NorthLight School, where airport
partners such as Swensens and Certis CISCO
Aviation Security come onboard to provide job
attachment opportunities for these students.
Fostering a strong culture of corporate
giving has become increasingly important.
Studies have shown that consumers tend
to support brands that are dedicated to
creating a positive social impact. In addition,
employees at companies that encourage
corporate giving efforts report better levels

“

of morale and productivity. Doing good has
evolved from being a mere positive value, to
becoming a significant and influential part
of the business model today. As a rising
business hub, Singapore is well placed to
show the world that doing good is more than
an effort to improve lives; it is also a holistic
opportunity to rejuvenate how businesses
are run, and reinforce relationships
between stakeholders and companies. I
encourage you to come onboard with us at
CompanyofGood.sg and revitalise the ways
you give.
May the stories in the pages ahead
encourage and inspire you. Together, we
can build a strong community of corporate
givers, and work together to ignite this same
passion in many more companies. Simply
because, goodness is the business of
every organisation.

Blessings,

MELISSA KWEE
CEO, NVPC

It brings my heart great joy to see the
spirit of corporate giving taking root and
thriving in Singapore. You do not have to be
a giant in your field to champion a cause;
our Champions of Good show us that any
company can make a difference when it
comes to giving.”
Mildred Tan
Chairman, NVPC
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OUR LIVES ARE

made for good
TOGETHER LET’S

UNLEASH

goodness
THIS

WITHIN US TO

UNITE

CHANGE-MAKERS AND
IGNITE A CULTURE OF

corporate giving
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Champions
OF GOOD

ABR HOLDINGS LTD

Family
FOCUS
ON THE

8
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Just like the sweet sundaes that had
always been a constant joy for children,
ABR Holdings Ltd has always had a heart
for its pint-sized customers. The company
started in 1979 as the owner and operator of
Swensen’s restaurant and has been a staple
in Singapore’s family restaurant scene.
It is no wonder then that children are
a large part of ABR’s corporate giving
programmes. Since 2008, they have been
assisting Delta Senior School, providing
students with a platform for on-the-job
training and opportunities for post-graduate
employment. These work attachments
and employment opportunities are also
extended to students from Northlight
School and Metta School. ABR also
sponsors birthday cakes for beneficiaries of
Club Rainbow and patients of HCA Hospice
Care, bringing joy to those who are battling
long-term illness.
Since 2014, ABR has also been in partnership
with SCORE, to provide ex-offenders with
employment opportunities at its outlets.
ABR is regularly involved in SCORE’s various
schemes, such as the Direct Release and
Residential Scheme. They also participate in
SCORE’s recruitment interviews held at the
prisons. Ex-offenders are given professional
training so that they can improve to the best
of their abilities. Providing them with a clear
career path also helps to motivate them to

Amp Up YOUR
Corporate Giving
ABR encourages its partners to give by
matching their donations dollar for dollar,
ensuring that their corporate giving efforts
have wider reach and impact.

stay away from a life of crime. ABR ensures
that these employees are given the same
opportunities and remuneration as other
employees, where promotions are based
on performance. More than 30 ex-offenders
have benefitted from this initiative.
ABR also influences and encourages their
stakeholders to give back by regularly
inviting business partners and suppliers to
participate in their corporate giving initiatives.
In 2016, ABR rallied their business partners
to join in various causes, such as The Santa
Run, Metta School and APSN – Delta Senior
School. ABR matched the donations from
their partners dollar for dollar and a total of
$30,000 was raised. As a way to personalise
the event, their business partners were also
invited to share a meal with the beneficiaries
so they could mingle with them and get to
know them better.

9

ADECCO PERSONNEL PTE LTD

Way of
Work
GIVING AS A

10
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Since they were set up in 1985, Adecco
Personnel Pte Ltd, which is part of The
Adecco Group, is the world’s leading provider
of workforce solutions, helping jobseekers
find opportunities in the employee market.
Adecco believes they can shape the world of
work by reducing poverty through providing
education and productive employment
opportunities, and therefore bettering social
conditions and reducing the inequality gap.
This belief has led Adecco to focus strongly
on the areas of youth development and youth
unemployment. Their aim is to create an
environment where the youth have access to
opportunities that allow them to expand and
explore their full potential.
Adecco Singapore is involved in Win4Youth,
a global Adecco initiative where employees
worldwide participate in sports events that
convert kilometres into donations. Over the
years, Adecco has contributed an increasing
amount of donations as more employees
step up to participate in the programme.
In Singapore, employees also participate
in the Adecco Way to Work initiative, which
organises programmes targeted at the
youth in Singapore. Adecco offers internship
opportunities and hosts workshops aimed
at informing and equipping young people
with relevant career advice. The Adecco

Amp Up YOUR
Corporate Giving
Employees at Adecco share their
volunteering experiences at the
company’s bi-weekly town hall meetings
to inspire others to participate in the
company’s giving initiatives.

Group has also offered 50 young candidates
the unique opportunity to gain relevant
work experience by learning from senior
management across various job functions.
Adecco’s management team sets a good
example by participating in and advocating
corporate giving among both internal and
external stakeholders. Various departments
within the company organise regular
Win4Youth sports activities and are invited
to share their experiences at Adecco’s biweekly town hall meetings, inspiring others
to take action. Adecco also supports their
employees’ efforts by matching donations
received during fundraising events.
The company has been steadily increasing
efforts to expand its giving efforts by taking
the initiative to involve clients and partners
in such activities. Stakeholders are invited
to participate in Win4Youth events where
they can learn more about the initiatives
and contribute to the causes. In addition to
their own partners, Adecco is also reaching
beyond their own business community to
connect and work with different groups of
individuals, including local athletes, with the
hope that greater engagement will inspire
greater positive change in the hearts of more
individuals and the community.
11

ADVANCED HOLDINGS LTD

Louder
ACTION
SPEAKS

THAN WORDS
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When it comes to giving at Advanced
Holdings Ltd – a global engineering science
organisation established in 1993 that creates
solutions for the oil and gas, petrochemicals
and chemical industries – employees walk
the talk.
They take time out to attend the various
charity initiatives supported by the company.
For instance, they have participated in runs
such as Race Against Cancer, organised by
the Singapore Cancer Society.
Employees are also volunteers with
The Breadline Group, which supports
the welfare of the elderly and needy in
Singapore. Besides making monetary
contributions, Advanced Holdings also
“adopts” families who are beneficiaries of
the Breadline Group. They make monthly
visits to interact with the “adopted”

families, to distribute cash and many
times, to simply lend a listening ear.
As the company grows in size and stature
across Asia and beyond, they weave in values
that focus on social, environmental and cultural
commitment into their business practices.

Amp Up YOUR
Corporate Giving
Employees from Advanced Holdings
participate in charity runs together
to support social causes.
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ALPHA DEVELOPMENT

A WORLDWIDE

Team Effort

At specialist financial training company
Alpha Development (AD), corporate giving
is a team effort. By focusing on this, their
corporate giving strategies have taught them
to in turn pursue a team-oriented approach
to their business. This has enabled them to
14

create trust, connection and empower the
people they meet, exposing them to better
innovation and problem-solving, and giving
them greater value to the training they
offer to their clients. The end result: better
performances across the board.

Champions of Good 2017

Taking a team approach starts off by setting
out a project map for all those involved,
including partners, trainers and trainees. This
ensures that each volunteer or participant in
the project is familiar with his or her role, a
crucial factor in making sure the programme
runs smoothly. In the spirit of this teamoriented approach, feedback is also sought
from employees and partners after each
programme. This allows AD to work towards
improving their giving activities, as well as
identifying potential future partners.
For AD, corporate giving is also a two-way
street. They aim to seek out sustainable winwin partnerships in their giving activities,
exploring the specific needs of their partners
with the view to contributing and adding value
to those needs. Their simple but innovative
ways of giving back are also a reminder that
corporations, no matter how big or small,
can contribute to the community, even in the
simplest of ways. The ultimate aim is to build
long-term partnerships, where they can create
sustainable and meaningful programmes.
For example, AD has worked with companies
such as Little Big Dreams, which works
on education and capability development
efforts in rural areas in Nepal. AD assumes
the role of a resource partner by lending their

Amp Up YOUR
Corporate Giving
Corporate giving does not need to
be limited to a local context. The AD
team’s efforts and programmes had
impact on their teams worldwide,
resulting in programmes that
extended around the globe.

office space for Little Big Dreams’ regular
meetings, allowing the firm to continue
growing and reaching out to more. AD also
collaborated with various stakeholders to
develop a numeracy training programme to
assist a local social enterprise with specific
training needs.
As part of their team approach, AD’s
management team leads by example.
Their managing director makes it a priority
to attend corporate giving events and
activities, taking the time to share expertise
and knowledge on how AD can give better.
This support from senior management has
proven to be a great encouragement to
AD employees.
The spirit of giving back has resonated
among AD teams worldwide. The positive
social impact created through local
corporate giving initiatives and strategic
partnerships has encouraged these teams
to become increasingly active in raising
awareness of social causes and giving
activities in their own countries. This year,
AD offices across London, New York
and Poland came together to advocate
International Women’s Week through their
social media platforms, championing the
value of education for women.
15

ANG CHIN MOH FUNERAL DIRECTORS PTE LTD

Dignity
THEY BRING

TO DEATH
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As one of Singapore’s oldest funeral
companies, Ang Chin Moh Funeral Directors
(ACMFD) Pte Ltd has been committed to
creating meaningful funerals to meet the
needs of bereaved families. According to
CEO Deborah Andres, a Canadian national,
the funeral profession is an “essential
service” that serves both the living and the
dead with compassion and care.
A key feature of its services since its founding
in 1912 is the provision of pro-bono funerals for
individuals who have no next-of-kin, working
closely with medical social workers and social
service organisations to provide dignified
funerals regardless of one’s station in life.
The company partners various charities and
non-profit organisations such as St Andrew’s
Nursing Home and Bright Vision Hospital
to carry out various volunteer programs
such as “The Last Portrait” project, while
spending quality time with their residents.
ACMFD is also committed in uplifting the
human resource capability of the funeral
profession through its efforts of continuous
education and training for all its staff and
aspiring professionals, ensuring that it will
be future-ready to meet the funerary needs
of Singaporeans.
In late 2012, Mr Ang Ziqian, the deputy
chairman of Ang Chin Moh Group set up
Ang Chin Moh Foundation (ACMF) to further

Amp Up YOUR
Corporate Giving
ACMFD is the first funeral company in
Singapore to introduce biodegradable
urns – crafted from recycled paper and
paper clay that can be broken down
easily – for sea burials. They have also
organised Go Green activities where
participants turned recycled plastic
bottles into terrariums and air fresheners.

raise the death literacy rate of Singaporeans
through public education campaigns
and projects while honouring the cultural
heritage of the funeral profession. The
Foundation also aims to shape and change
perceptions and attitudes towards dying,
death and funerals in Singapore.
To achieve these ends, ACMF has placed
an emphasis on investing in innovative
solutions, convening strategic partnerships
through active collaborations with charities
such as Lien Foundation, social service
organisations, tertiary institutions and
private entities to bring about greater public
awareness on the issues of dying, death and
funerals in Singapore.
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BARCLAYS BANK PLC

Young
GIVING A LEG-UP
TO THE
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Barclays Bank PLC has a big heart for helping
young people gain knowledge and skills to
improve their employability.
The Barclays LifeSkills initiative equips
youths with the skills and experiences they
need to enter the working world, and the bank
works with Junior Achievement Singapore, a
non-profit organisation that helps prepare
youths to succeed in a global economy.
Employees are involved in these corporate
giving efforts. Various departments in the
company have provided hands-on training,
mentorship and work placement initiatives
to students and young adults. Employees
also volunteer with Junior Achievement by
conducting classes or job shadowing sessions.
They can ask for time off to do volunteer
work during work hours, and apply for grants
to support these efforts. Some of these
activities have included a quiz night, where
they partnered REACH Singapore Disability
Network to raise funds for the Autism
Association of Singapore.
Every year, Barclays organises the global
Make A Difference (MAD) volunteering
campaign to encourage employees to
contribute to the community. In 2015, the
country management team led employees
in organising fundraising events for
Community Chest Singapore.

In the year ahead, Barclays will continue to
focus on improving youth employability, and
partner SG Enable, an agency dedicated to
enabling persons with disabilities, to help
students with special needs transition
into the workforce. The bank also has
plans to reach out to young adults who
have completed National Service and atrisk youths.

Amp Up YOUR
Corporate Giving
Barclays supports their employees’ giving efforts by creating resource portals to equip
them with relevant skillsets. The Barclays Digital Wings, for instance, aims to impart
skills required for the digital age.
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CAPITALAND LIMITED

Heart
BUILDING
COMMUNITIES
WITH

As one of Asia’s largest real estate
companies, Singaporeans know CapitaLand
Limited for their contributions to our
booming building industry. But the company
aims to go beyond that – not just to build
buildings, but also to build communities.
Their philosophy of “Building People. Building
Communities” has guided them on how they
conduct business, as well as put corporate
20

giving into action in the areas of philanthropy
and employee volunteerism.
Under their philanthropic arm, CapitaLand
Hope Foundation (CHF), CapitaLand
supports the growth and development of
underprivileged children through monetary
donations, as well as time spent with young
beneficiaries in various volunteer activities.

Champions of Good 2017

CapitaLand was one of the first firms in
Singapore to formally implement a three-day
Volunteer Service Leave policy. To encourage
volunteerism among its employees, CHF
donates $500 to a charity of the employee’s
choice once he or she has used up the
three days of volunteer leave. CapitaLand
also organises biannual international
volunteer expeditions for employees to
help underprivileged children. The results
speak for themselves: The number of
employees who volunteer and the hours
they spend in volunteering activities have
steadily risen over the years and more than
87% of its staff who volunteer feel prouder
working in CapitaLand; sharing that they
enjoy working in a company with a positive
corporate culture.
CapitaLand has also partnered with
government agencies and non-profit
organisations, reaching out to young
beneficiaries, both locally and globally.
The opportunity to give is also extended
to customers. Tenants at office properties
owned by CapitaLand in Singapore are
invited to participate in “Gifts of Joy”, an
initiative where tenants and CapitaLand
employees come together to contribute,
wrap and deliver gifts to underprivileged
children. CapitaLand continually engages
their stakeholders and the public through
events and via various media platforms,
even social media. Through #EatSnapGive,

Amp Up YOUR
Corporate Giving
CapitaLand actively reaches out to
tenants of their properties to get them
involved in giving back. In August
this year, CapitaLand organised
the inaugural CapitaLand Giving
Marketplace, in support of Company
of Good. For every item purchased or
donations made, CapitaLand Hope
Foundation donated $3 to participating
charities and another $3 to Rainbow
Centre, CapitaLand Commercial Trust’s
adopted charity for 2017.

an Instagram charity campaign initiated by
CapitaLand, up to S$300,000 was donated to
six charities under the President’s Challenge
in 2016.
For their programmes to be effective and
sustainable, CapitaLand measures the
impact of their contributions to beneficiaries
as part of their annual sustainability report.
The company constantly gathers feedback
on their efforts so as to fine-tune their
projects and programmes to better serve
their beneficiaries.
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CAROUSELL

Spirit
SELLING THE

OF GIVING BACK
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As a mobile classifieds app that makes
selling as easy as taking a photo and buying
as simple as chatting online, Carousell
was created in 2012 to help customers buy
and sell pre-loved items. The aim was also
to encourage customers to support ecofriendliness and sustainability by promoting
the practice of giving pre-loved items a brand
new home instead of simply discarding
them. As a whole, this helps to cut down
on global over-consumption and hoarding,
creating a sustainable environment for all.
As such, Carousell’s corporate giving tries
to inspire the community to work towards
this vision. Employees are often challenged
to come up with engaging campaigns to
leverage the business while serving the
community at the same time. One such
unique campaign was the #AllForFree
campaign, where sellers were encouraged
to give their items away to someone in
need. Carousell invited their users to be
part of this campaign, allowing them to also
contribute in doing good. The response was
overwhelming, with more then 10,000 items
being given away. Both givers and recipients
benefitted greatly and Carousell received
rave reviews for the campaign.
Carousell has expanded to 19 cities around
the world. With over 57 million listings, they
are one of the world’s largest and fastest
growing marketplaces. While many might
see online shopping as an activity for the
younger generation, Carousell continues
to promote the spirit of inclusiveness in
the community by making the marketplace
accessible for seniors as well. Together
with People’s Association (PA), Carousell
developed a step-by-step lesson plan that
teaches the elderly how to navigate the
Carousell marketplace, along with tips
on staying safe online. Carousell plans to
continue working with PA and their network
of trainers to develop comprehensive follow-

up lessons for seniors after they have
mastered the basic functions of the mobile
app. This endeavour allows senior shoppers
to participate in e-commerce, and also gives
Carousell’s partners the opportunity to give
back to the elderly in a unique way.
As part of a close-knit community of start-ups
which share the passion of using technology
to solve problems, Carousell aims to draw on
this network to form more partnerships and
increase the positive impact created through
corporate giving initiatives.

Amp Up YOUR
Corporate Giving
Many of us might think that only the
younger generation are savvy enough
to shop online, but the Carousell team
chose to engage the elderly and teach
them how to navigate the world of
e-commerce. This allowed them to
reach out to untapped and unlikely
groups of beneficiaries in their
corporate giving programmes.
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CHANGI AIRPORT GROUP (S) PTE LTD

Proud
CHANGI AIRPORT GROUP
EMPLOYEES ARE

TO VOLUNTEER
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Mr John Ong, a safety management
manager at Changi Airport Group (CAG), has
taken part in a number of the company’s
corporate giving initiatives.
One of John’s most memorable experiences
was mentoring a student from NorthLight
School – the main beneficiary of Changi
Foundation, CAG’s philanthropic arm that
was set up in 2012 – during his five-day job
attachment at Changi Airport.
John, who has been with CAG for three
years and volunteered nearly 30 hours in
2017, recalls: “I witnessed how my mentee
transformed from a quiet and hesitant person
on day one, to a confident and motivated young
man who was ready to take on challenges. I felt
like a proud father when I saw him receive his
certificate of completion on stage.”
CAG employees are given five days of
volunteer leave, and training is provided to
prepare volunteers. The corporate social
responsibility (CSR) team maintains a
dedicated CSR email inbox, and leverages
CAG’s internal social media platform to

Amp Up YOUR
Corporate Giving
CAG gives customers and passengers
the opportunity to give back by placing
Changi Foundation donation boxes
throughout Changi Airport. A percentage
of sale proceeds from selected public
promotional events are also donated to
the company’s beneficiaries.

share heartwarming stories and volunteering
opportunities with staff. In 2016, CAG staff
clocked over 2,500 volunteer hours and
engaged 21 airport partners to boost the
airport’s overall philanthropic efforts.
Two outstanding staff volunteers are
recognised every year during the CAG Core
Values Award ceremony, where the M.A.D
(Making A Difference) Rockstar Award is
presented. An annual appreciation luncheon
is also held to celebrate employees’ and
partners’ giving efforts.
Changi Foundation supports disadvantaged
youths, a cause that CAG has supported since
2010. Through the foundation’s programmes
and projects, CAG aims to touch the lives of
around 600 youths every year.
The foundation runs various programmes
for NorthLight School every year, leveraging
employees’ skills to offer training and
mentorship for the beneficiaries, and
working with airport partners for job
attachment opportunities.
The foundation also partners voluntary
welfare organisations that run programmes
for disadvantaged youths, such as Students
Care Service and Metta School.
25

CITI SINGAPORE

MORE THAN JUST

GivingBack

With over 9,000 employees, Citi Singapore
is one of the largest banking employers
in Singapore. Having a large headcount
and a workforce that is equipped with a
variety of skills stands the bank in good
stead to contribute in an array of sectors.
Citi’s target is to make a positive impact on
communities, which is why their “More than
Philanthropy” approach to giving aims to
26

go beyond giving funds and time. They are
a strong advocate of financial education
and youth development programmes. A
well-established member of Singapore’s
financial services sector since 1902, they
focus on financial inclusion, economic
opportunities for youths, philanthropy
and
community
development
and
employee volunteerism.
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Amp Up YOUR
Corporate Giving
Citi’s annual Global Community Day
is a great way of reaching out to and
growing a community of givers, beyond
just its employees.

The bank has collaborated with both
non-governmental and governmental
organisations, as well as educational
institutions to organise programmes that
have reached out to more than 425,000
students in Singapore. Citi believes that their
efforts towards inculcating financial literacy
from a young age enables upward economic
mobility of individuals and communities,
leading to a better quality of life in the future.

At Citi, volunteering is a team effort. Each year,
the company celebrates Global Community
Day (GCD) together with various stakeholders.
In the days leading up to GCD, employees,
alumni, their family members and friends
pledge their commitment by taking up various
opportunities to volunteer. In 2016, more than
5,200 employees, their family members and
friends joined hands to volunteer at events
that were held over two weeks in Singapore.
They contributed to several community
projects and organised awareness events
that helped beneficiaries from Citi’s partner
voluntary welfare organisations. By involving
family members and friends, Citi’s GCD
promotes a culture of volunteerism that
extends beyond their employee circle.
In the years ahead, Citi intends to provide
many more youth and young adults with
access to training and jobs, and to involve
more employees to serve as mentors,
coaches and role models for the young.

27

CITY DEVELOPMENTS LIMITED

GIVING AND
SUSTAINABILITY GO

Hand in Hand
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City Developments Limited (CDL) has
been Singapore’s property pioneer since
1963. With a global presence spanning 97
locations in 26 countries, the Singaporelisted company is involved in real estate
development and investment, hotel
ownership and management, facilities
management and the provision of
hospitality solutions.
More than just a builder of living spaces, CDL
also views its role as a developer of lives and
communities. Guided by its corporate vision
of “Building Value for Tomorrow, Today”,
property giant CDL believes that having an
effective sustainability strategy will add
value to its business, investors, stakeholders,
and the community.
For over 50 years, CDL’s commitment to
Corporate Social Responsibility focusses
strategically on initiatives that can create positive
impacts in the areas of charity, environmental
conservation, youth development, and the arts.

Amp Up YOUR
Corporate Giving
CDL introduced the “CDL Future Value
2030” sustainability blueprint to futureproof and create enduring value for its
business, stakeholders, community
and the environment. To find out more,
visit CDL’s sustainability microsite
(www.cdlsustainability.com)

Sustainability Academy in June 2017. It is the
first major People, Public and Private groundup initiative in support of global and national
goals to tackle climate change. It is also the
first time a local private-sector property
developer and non-profit organisation have
teamed up to create a major training and
networking platform for sustainability.

In 2013, CDL partnered with National Parks
Board and opened the CDL Green Gallery
@ the Singapore Botanic Gardens Heritage
Museum, a community space for the public
to learn about the environment and the
heritage of Singapore’s gardens. That same
year, CDL and the National Library Board
(NLB) opened My Tree House, the World’s
First Green Library for Kids to nurture green
champions of tomorrow.
In January 2017, CDL collaborated with North
West Community Development Council,
NLB, and Nanyang Technological University
to create “Learning Space @ Limbang”. The
conducive learning space cum library aims
to benefit some 200 children and youths in
the Limbang community.
On the environment conservation front, CDL
and the Sustainable Energy Association of
Singapore officially opened the Singapore
29

COMFORTDELGRO CORPORATION

A DRIVING FORCE

For Good

Believing that business should not just be
governed by the mind but by the heart and
soul as well, ComfortDelGro Corporation
supports the underprivileged, elderly, the
sick and children.
As one of the world’s largest land transport
companies, they have a fleet of about 44,000
buses, taxis and rental vehicles, and operates
30

in seven countries. The magnitude of their
business allows them to impact the daily lives of
the elderly and people with disabilities globally.
In 1999, the company launched the
Handicare Cab Scheme, which offers people
with disabilities free or subsidised rides.
In recent years, they have also rolled out
wheelchair-friendly buses.
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The CabbyCare Charity Group comprises
280 cabbies who organise and participate in
giving activities throughout the year. Another
initiative, Kindness on Wheels, which was
launched in 2011, provides free emergency
taxi services for NorthLight School students.
Under the Meals-On-Wheels programme
provided by various voluntary welfare
organisations, CabbyCare has also partnered
organisations, such as home care agency

Amp Up YOUR
Corporate Giving
For Singapore’s 50th birthday in
2015, ComfortDelGro organised the
ComfortDelGro Celebrates SG50 Charity
Drive to raise funds for the Lions
Befrienders, Handicaps Welfare Association,
Cerebral Palsy Alliance Singapore and the
Singapore Association for the Visually
Handicapped. The company sold 50,000
pieces of “little red dot” merchandise.

TOUCH Home Care, to deliver meals to the
elderly and underprivileged.
Other than providing driving services,
CabbyCare volunteers also give back in
other ways. This year, the group partnered
ComfortDelGro to organise the Hair for Hope
satellite event, which encouraged cabbies to
shave their heads in support of the Children’s
Cancer Foundation. And 250 cabbies, along
with their friends and family, did so. The
event raised S$50,000 for the foundation,
with ComfortDelgro matching CabbyCare’s
donation of $25,000 dollar-for-dollar.
ComfortDelGro also mobilises their other
business units to give. Social enterprise
Gobbler5, a member of the ComfortDelGro
group, aims to improve the lives of the
marginalised. Partnering organisations
such as SBS Transit, the South West
Community Development Council and
the People’s Association, Gobbler5 runs
the Towkay programme, which helps the
unemployed poor work towards gaining
financial services. “Towkays” receive training
in financial management and mentorship
support, and are given merchandise to sell
at bus interchanges when they complete
the programme.
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CRIMSONLOGIC PTE LTD

Leveraging
THEIR STRENGTHS TO DO GOOD
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For close to 30 years, CrimsonLogic has
partnered with customers to innovate
sustainable world-class solutions, products
and services in Trade Facilitation, eJudiciary
and digital government that positively impact
lives and communities globally.

Amp Up YOUR
Corporate Giving

To give back to the community, they have
also chosen to use their expertise to educate
and empower children.

The “Small change makes a difference”
programme involved little effort, yet it
was able to encourage students to save
and also give back to the community.

In 2016, the company partnered South
West Community Development Council
(CDC) to launch a programme called Fun
with IT @ South West that taught children
basic programming and coding. The
programme saw 28 primary school children
picking up the skills through activities such
as playing interactive board games and
learning SCRATCH programming. This
ongoing partnership allows CrimsonLogic
to reach out to more children in the South
West district.

CrimsonLogic assigned Lego coin banks to
students in six different schools in Singapore
and got them to save their coins and loose
change. Employees of CrimsonLogic joined
the students in the two-months programme
and raised over $21,000 for CCF.

CrimsonLogic also organised the “Small
change makes a difference” programme,
a partnership with the Children’s Cancer
Foundation (CCF) that aimed to teach
students how to give back to the community
through fostering good saving habits.
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DBS BANK LTD

Pride

BANKING ON
VOLUNTEERING WITH

As companies expand in an increasingly
competitive business environment, social
responsibility often takes a backseat. Bucking
that trend, DBS has made it a point to expand
year on year on its corporate social responsibility
initiatives, reaching out into new areas of
corporate giving, forging diverse partnerships,
developing creative ways to give back and
continually encouraging its employees to
inculcate volunteerism in their daily lives.
The bank’s strong socially conscious
corporate culture is aligned with its
corporate values – PRIDE (Purpose-driven,
Relationship-led, Innovative, Decisive,
Everything fun!). This road map also guides
DBS employees in the area of corporate
giving. Employees are empowered to be
purpose-driven by creating impact that
extends beyond banking. To sustain that
social impact, they are encouraged to be
34

relationship-led by collaborating across
departments and forming partnerships with
community groups. They are also given
support to be innovative in coming up with
ideas for social initiatives, and then nurtured
to be decisive in leading these initiatives.
Most importantly, as employees engage
with beneficiaries and fellow volunteers, they
gain satisfaction in making everything fun.
“We believe that everyone can make a
difference for the community regardless of
which stage of the volunteering journey he
or she is at,” says Leona Tan, Head of DBS
Foundation and DBS People of Purpose.
In 2016, over 4,000 employees contributed
more than 37,000 hours in volunteerism time
that is assessed to be worth more than $1.3
million. An example of the bank’s initiative
was in July 2016, where 700 employees
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DBS sees the SE sector as a relatively new
and nascent field in Asia, and believes that
increasing public awareness and creating
positive perceptions of SEs are integral to
the development of the sector. DBS seeks to
educate and engage the public and aspiring
SEs through various outreach activities and
the online platform AsiaForGood.com.

volunteered at 6 Lions Befrienders centres to
raise awareness of dementia and impart tips
on active ageing. Gift packs worth $25,000
in total were also given out to about 500
elderly residents. In line with Giving Week
2016, Healthier Food Bundles worth $20
each were handed out to about 200 seniors.
Central to DBS’ corporate giving programmes
in 2016 was also its support of social
enterprises (SEs). The DBS Foundation’s
annually administered Social Enterprise Grant
Programme enables SEs to test product
feasibility or pilot a prototype model, improve
existing processes or add critical capabilities
to achieve sustainability, or scale up their
existing business. In 2016, the foundation
awarded over $1 million in grants to 14 SEs.

“As Asia grows, businesses need to
be increasingly aware of their social
responsibilities and do their part to build a
more inclusive community for the future. We
see SEs as the way forward to address social
inequalities in a sustainable way,” Leona adds.
Beyond funding, support through events
and education have reached out to 2,600
social entrepreneurs in Asia. At the bank’s
newly launched innovation facility DBS Asia
X, five SEs are given rent-free co-working
space. Likewise, at events such as the DBS
Marina Regatta, Singapore Coffee Festival,
CRIB Summit and Artbox, SEs were given
free or discounted use of booths and
exhibition spaces. DBS also organised three
social enterprise clinics where staff shared
their expertise on areas such as tax and
accounting, and procurement and marketing.

Amp Up YOUR
Corporate Giving
DBS’s corporate giving extends beyond just monetary donations or volunteer time. DBS
championed social giving by onboarding charities onto the DBS PayLah! mobile wallet
app, and DBS Internet and mobile banking to help them generate revenues innovatively.
When it comes to company events, the bank also proactively supports SEs and charities,
for example, buying cookies made by MINDs beneficiaries for DBS events such as the DBS
Marina Regatta. Through sponsorship engagements with the National Gallery Singapore and
the Singapore Sailing Federation, beneficiaries from MINDS, AWWA, SPD and Lions Befrienders
were invited to specially designed initiatives at the National Gallery and Marina Bay.
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DIRECT FUNERAL SERVICES PTE LTD

“Kampung”
Spirit
A HEART FOR
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At Direct Funeral Services Pte Ltd (DFS),
corporate giving is more than a responsibility
or an obligation. It’s a lifestyle. Beyond
providing direct help or assistance, they hope
to instil the values of filial piety, compassion
and kindness in their mission to engage
the elderly.
To this end, DFS, which has been providing
funeral services for the past 20 years, set
up the Direct Life Foundation (DLF) in 2015,
with the aim to improve the lives of the
elderly community. DLF complements the
firm’s core business – while DFS deals with
death, DLF focuses on life. DLF’s mission is
to rekindle the “kampung spirit” among the
elderly community, in the hopes that it will
draw them closer together so they feel less
lonely in their twilight years.
In 2016, DLF partnered voluntary welfare
organisation Swami Home to befriend 50 of
their elderly beneficiaries. Together with 120
volunteers, and partner organisations such
as Nee Soon Central Community Centre and
Kimage Hairdressing School, DLF treated
beneficiaries to a haircut and hair colouring,
and cleaned up their homes. Many happy
memories were created as residents chatted
over lunch with the volunteers.

Amp Up YOUR
Corporate Giving
DLF’s giving initiatives are strongly
guided by their three core values of filial
piety, compassion and kindness. These
values are actively advocated to their
volunteers as well, a way of ensuring
that the foundation’s message spreads
beyond the beneficiaries and also to the
volunteers themselves.

Education is also a significant part of
DLF’s giving initiatives. At events where
their volunteers interact with the elderly,
DLF takes the opportunity to remind them
about the importance of remembering
and taking care of their own parents
as well. This strengthens the message
of giving back to one’s own family
among the volunteers themselves. The
foundation is also keen on organising
seminars and workshops to help others
better understand the value of filial piety,
and how to put it into practice.
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DYNASTY TRAVEL INTERNATIONAL PTE LTD

Travel and
Do Good
AT THE SAME TIME
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Dynasty Travel International Pte Ltd
has been one of Singapore’s leading
travel agencies for almost 40 years,
offering a range of travel services
including educational trips and tailormade holidays.
In their drive to provide more unique
and meaningful travel experiences for
customers, the agency has started
weaving volunteer programmes, such
as visits to orphanages, into their
tour itineraries.
Back home, Dynasty Travel often puts
together fundraising initiatives. In 2016,
they organised a fundraising walk at
Fort Canning Park as part of their annual
Charity Drive event. Proceeds from
participant registration fees and on-site
donations went to Chong Hua Tong Senior
Activity Centre.

The travel agency also runs charity events
with organisations they support. This
year, they held a charity bowl event at
SingaporeBowling@Rifle Range to raise funds
for residents of Kebun Baru. Dynasty Travel
is a sponsor of SingaporeBowling, the
national governing body of ten-pin bowling.

Amp Up YOUR
Corporate Giving
Dynasty Travel multiplied their giving
efforts by introducing SingaporeBowling
to supporting a good cause and
showing them that they, too, can play a
part in giving back.
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FAR EAST ORGANIZATION

Inspire

BETTER LIVES
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Far East Organization operates as a Christian
enterprise which seeks to be a community of
love and a workplace of grace, doing business
guided by the eternal truth of Jesus Christ. The
company is obliged by Christian values to seek
the welfare of the city, support the causes of
the needy and to show love to neighbours.
They give in the name of Jesus Christ, from
whom all good things come. There is a call
for Far East Organization to do more than
what is required of their duty, as a witness
for Jesus Christ in the marketplace. The
company seeks to build social sustainability
through meaningful, unconditional gifting
and sponsorships, space philanthropy,
education and family development, and
colleague volunteering programmes.
Beyond financial contributions, Far East
Organization believes it is about giving
love, time and expertise and being good
stewards to grow what has been entrusted
to them into something better for all – the
community, customers, business partners,
as well as employees and their families.

As stewards of a Christian enterprise, Far
East Organization seeks to do good business
and do good in business in the name of Lord
Jesus Christ. At Far East Organization, they
want to make a positive impact in people’s
lives through contributions to the community
and to inspire better lives.

Amp Up YOUR
Corporate Giving
By donating physical spaces in their developments, Far East helps strengthen the
capability of other organisations to give back to the community.
In 2011, they donated an 18,500 square feet space at Novena Medical Centre to the
VIVA Foundation for Children with Cancer. With a permanent home, the foundation was
able to touch more lives of children suffering from cancer. The premises also houses
educational facilities.
Far East has also gifted spaces at their developments for community use under the
Urban Redevelopment Authority’s Community/Sports Facilities Scheme, which aims to
integrate community facilities with commercial developments. The company has donated
spaces at their developments such as Clarke Quay Central and Orchard Central.
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GLOBAL ENTERPRISE EXCHANGE

Corporate
GIVING – THE GEX WAY
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Sometimes, all it takes is just a little space.
That is what Global Enterprise Exchange
(GEX) aims to do with its corporate giving
initiatives. As a real estate firm that has been
in operation since 2014, GEX believes its
strengths are in its core business. As such,
one of its many programmes is to provide
much-needed physical space for nonprofit organisations.
GEX shares their office space with SG Serve
Ltd, a charity they set up to support needy
elderly who fall through the cracks. This
has enabled the charity to organise multiple
charitable projects, such as providing care
for the elderly in Little India, distributing hot
meals in Toa Payoh, and giving free haircuts
in Bukit Batok, benefitting a total of 3,500
seniors to-date since their incorporation
in 2016. Employees from GEX actively
volunteer in the initiative and its senior
management serve on SG Serve’s board.
GEX also shared their premises with
charitable organisations such as Worldwide
Transformation, which provides free English
classes, computer classes and financial
literacy classes, and legal and medical
services to 2,500 migrant workers todate, and Junior Achievement (JA), which

Amp Up YOUR
Corporate Giving
Tap on all stakeholders’ (including
partners and associates) creativity when
it comes to giving back – it can uncover
some hidden talents, and provide good
fun for all. Partners and associates of
GEX composed two original songs to
encourage all stakeholders to give back
to the community.

provides life skills training and mentorship to
20,000 students annually.
Apart from just having a comfortable office
to work out of, GEX also volunteers their
employees, who provide administrative,
financial and IT support to these
organisations where needed.
Each of its supported charities works with
different groups of beneficiaries, from
youths to needy elderly, and migrant workers,
allowing its employees to support a wide
range of beneficiaries and social causes.
The company organises yearly charity
fundraising dinner and leverages on their
Global Economics and Property Investment
Convention to raise funds for its supported
charities. Proceeds from these events are
given to various charities, such as Mercy
Relief, JA and REACH Community Services
Society. GEX invites its partners, suppliers
and customers to donate, and join them in
their giving journey through these events.
Ultimately, GEX believes that enterprises
should be good corporate citizens, and
contribute to society’s well-being, resolve
societal problems, and help meet the
needs of the community. By doing so, all
members of society can enjoy mutually
beneficial growth.
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GREENPAC PTE LTD

Green
Green
LIVING,

GIVING
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There is no better way to kick-start the
message of a sustainable environment
than by teaching the young. Greenpac Pte
Ltd specialises in re-engineering, designing
and distributing innovative, environmentallyfriendly products and solutions. In line
with their products which champion
environmental awareness, their corporate
giving focuses on maintaining and promoting
a responsible attitude of giving back to the
community and protecting the environment.
To spread this important message, Greenpac
collaborates with schools, educating students
about the importance of sustainability. The
company does this by introducing students to
hydroponics and teaching them to give back
in the form of sharing their crops with others.
Greenpac sponsors the hydroponics systems
in schools, and their employees volunteer to
train these students on how to take care of
the plants. Through hydroponics farming,
students learn about sustainability and the
environment. The harvest from the plants
under their care are then shared among the
students themselves, canteen vendors and
the students’ families. The vegetables are also
distributed to residents in the neighbourhood,
thus taking the green message further. This
has allowed Greenpac to continually cultivate
and raise awareness for their cause.

Amp Up YOUR
Corporate Giving
Greenpac’s corporate giving
strategies reach out not just to
clients, partners and stakeholders,
but also to the young, a way of
ensuring that the message of
sustainability is carried on for
generations to come.

Greenpac also tries to rope in as many
partners as they can in supporting and
contributing to meaningful social causes.
For example, at an event where Greenpac
employees spent time befriending and
chatting with the elderly from Thong Teck
Home from the Aged, the company also
arranged for Dignity Kitchen, a hawker
training school for the disabled and
disadvantaged, to provide sponsored
lunches. These events are shared on social
media platforms, raising awareness among
stakeholders of the causes involved, and
encouraging them to think about ways in
which they can continue to contribute too.
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HOGAN LOVELLS LEE & LEE

CREATING A

Workforce
OF GOOD CITIZENS
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What makes a good citizen? At
Hogan Lovells Lee & Lee, this means a
person with commitment to the community,
someone who sees opportunities to right
injustices, strengthen societal bonds and
give back to the community. With this in
mind, Hogan Lovells’ global citizenship policy
encourages their employees to contribute at
least 25 hours of corporate giving activities
each year. Those who do so are recognised
for their efforts and achievements.
The firm, which is the Singapore office of
leading global legal practice Hogan Lovells,
provides different forms of support to their
pro bono partners, including legal advice,
financial donations and hands-on volunteer
activities. Their pro bono programme
extends this service to pro bono partners, and
involves employees across various sectors,
reaching out to numerous organisations
both locally and globally. Their pro bono
legal advice covers a wide range of causes,
including migrant worker malnutrition, child
Internet safety, access to justice, and female
empowerment in developing countries.
In 2016, employees from Hogan Lovells
provided mentorship support to teams
under International Bridges to Justice,
an international non-profit programme
dedicated to protecting the basic legal rights
of citizens in developing countries.
Apart from employees, clients are also invited
to join in the corporate giving efforts as a
way for Hogan Lovells to extend the reach
of their volunteerism activities. For example,
the firm invited their clients and employees
from other offices in Asia to participate in the
“Cycling for newborns” challenge in Vietnam.
The event was organised by Newborns
Vietnam, a charity which works to reduce
neonatal mortality and promote the health

Amp Up YOUR
Corporate Giving
Bring out the “fun” in fundraising. Hogan
Lovells organises interesting activities
for their employees, such as The Touch
Olympics, the firm’s own spin-off of the
Rio 2016 Games. Donations raised by
employees are then matched by Hogan
Lovells on a dollar-to-dollar basis.

of newborn children and their mothers
in South-east Asia. Participants cycled
450km in Vietnam, raising over S$16,000 for
the charity.
Hogan Lovells’ citizenship activities have
also resulted in new partnerships. In 2017,
they collaborated with Barefoot College,
an organisation which empowers women
in 1,300 rural villages globally. Locally, the
firm partners with the Alzheimer’s Disease
Association. Some of these partnerships
have come a long way. For example,
Hogan Lovells collaborates with Ashoka,
a global organisation that works with
social entrepreneurs to provide ideas for
solving social problems. Over the years,
that partnership has blossomed, enabling
the firm to identify more areas where they
can help social enterprises and non-profit
organisations to grow. Currently, Hogan
Lovells is supporting Ashoka in the DQ
Project, an initiative that encourages digital
intelligence among children, and the iZ Hero
Project, a non-governmental organisation
that promotes good Internet etiquette and
citizenship among children.
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IBM SINGAPORE PTE LTD

SERVING THE COMMUNITY

OnDemand

Innovation has always been at the core
of IBM’s strategy. As a globally integrated
technology and consulting company with
operations in more than 170 countries,
IBM Singapore Pte Ltd attracts and retains
some of the world’s most talented people
to help solve problems and provide an edge
for businesses, governments and nonprofit organisations. IBM employees work
with customers around the world to build a
smarter planet by applying the company’s
business consulting, technology and R&D
expertise to develop systems that enable
dynamic and efficient organisations, better
48

transportation, safer food, cleaner water and
healthier populations.
IBM believes that engaging in good corporate
citizenship is mutually beneficial to both
businesses and communities. Corporate
giving is part of IBM’s culture and values,
and is reinforced by leaders of the company,
including their founders.
Applying IBM’s talent for innovation, the
company created On Demand Community,
an internal system that helps employees find
volunteer activities. The system provides
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a range of tools that enable employees to
enhance their skills and expertise in meeting
the needs of the communities they serve to
bring about greater impact. This initiative
has been highly successful, with the number
of registered users far exceeding its initial
targets. In addition to their current employees,
IBM grants their alumni access to these
resources, thus encouraging them to continue
personally contributing to the community.
Such inclusion allows the On Demand
Community to advocate lifelong giving.
In Singapore, IBM volunteers work closely
with community partners, participating
in skills-based service projects. Under
the South East Community Development
Council’s Corporate Community Laboratory
Programme, the team worked with residents
of Pertapis Halfway House, an organisation
that provides rehabilitative services for
substance abusers to help them reintegrate
into society. Resources from the On Demand
Community came in handy, with volunteers
making use of several IBM activity kits from
a portfolio of tools to design and conduct

Amp Up YOUR
Corporate Giving
To date, IBM’s On Demand Community
has about 275,000 registered
users, including retired employees,
who have logged nearly 20 million
hours of volunteer service. The site
provides ease of access to volunteer
opportunities and resources such
as training materials to help IBM
volunteers be more effective in their
volunteer work.

a series of workshops to equip residents
with basic skills such as IT literacy, resume
writing and job interview techniques.
Programes such these are in line with IBM’s
aim to maximise the impact they can create
as a global enterprise. IBM focuses their
community engagement and corporate
service programmes on specific issues,
including the environment, community
economic development, education, health,
literacy, language and culture.
Collaboration is an important aspect of
corporate giving at IBM. The company’s
approach to global citizenship involves
partnerships with diverse groups of
organisations that provide complementary
skills and a valued perspective to the good
work that their volunteers do. IBM worked with
the Ministry of Health in the IBM Impact Grant
programme to organise a workshop focused
on ageing issues. Subject matter experts
discussed issues such as exploring support
for the local ageing sector, sharing insights
gained from other countries facing similar
situations, and working with participants
to identify problems and visualise possible
solutions. The workshop hosted attendees
from different organisations in various
sectors, allowing many to come together to
generate ideas that addressed social needs
in the ageing sector.
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INFORMATICS EDUCATION LTD

WEAVING

Philanthropy
INTO EDUCATION
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At global education provider Informatics
Education Ltd, students have to take on
fundraising projects as part of their curriculum,
so that they can gain experience in organising
and handling corporate giving initiatives.
Informatics, founded in 1983, also recently
joined the City Development LimitedGlobal Compact Network Singapore Young
Corporate Social Responsibility Leaders
Award competition as a participating
organisation. In the competition, teams
from tertiary institutions join participating

Amp Up YOUR
Corporate Giving
To raise awareness of sustainability,
Informatics ran the X’Mas Tree challenge
where employees created decorations
made out of recycled or up-cycled
materials for the tree.

organisations and develop proposals to
improve their corporate giving and its impact.
Working with four National University of
Singapore students, Informatics came in
third. They plan to implement the ideas
suggested by the students.
The spirit of volunteerism is also fostered
among employees – each is entitled to two
days of corporate social responsibility leave.
Employees have participated in fundraising
initiatives such as the YMCA Day fundraising project, which saw volunteers collect
donations on the streets while raising
awareness of good causes.
As an advocate of lifelong learning,
Informatics has also partnered a number
of charitable organisations to educate
their beneficiaries. In 2015, they worked
with REACH Community Services Society
to provide skills development training for
low-income family members. Training
sessions included topics such as how to
use office automation tools and financial
spreadsheets. This equipped participants
with skills that could help to boost
their employability.
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KEPPEL CORPORATION

ReachingOut

WITH KEPPEL VOLUNTEERS

Keppel Corporation believes that their
business operations should generate both
economic and social capital, and create
long-term holistic value for communities.
As a multi-business company, they harness
the strengths of their businesses in the
52

offshore and marine industries, property,
infrastructure and investments to provide
solutions for sustainable urbanisation.
Keppel’s sustainability framework is guided
by these philosophies: “Sustaining Growth”
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in their businesses, “Empowering Lives”
of people, and “Nurturing Communities”
wherever they operate. Keppel Care
Foundation, the company’s philanthropic
arm, focuses on giving back in three
main areas: protecting the environment,
promoting education, arts and culture; and
nurturing communities.
Keppel’s approach to corporate giving is
two-fold: They have funded a variety of
social causes and conducted events which
are then expanded into opportunities for
volunteers to step in. For example, Keppel
funded the establishment of the Keppel
Discovery Wetlands at the Singapore Botanic
Gardens. Employee volunteers then serve
as Green Ambassadors for the wetlands,
participating in tree planting activities, and
educating students and community groups
about the significance of the wetlands.
The
company’s
employee
volunteer
movement, Keppel Volunteers, sees
volunteers meeting regularly to conduct
community needs assessments, and
develop
relevant
and
sustainable
programnes. The movement has been so
successful that several overseas chapters
have been set up. Keppel Volunteers has
also seen a greater involvement of middle
and senior management. For example, a

Amp Up YOUR
Corporate Giving
Stories about volunteer activities and
volunteer experiences are featured
regularly in Keppel’s company
newsletter – Keppelite. Keppel also
has an online volunteer portal, where
employees can learn about and look
for upcoming volunteer opportunities
that suit their time and interests.

group of finance officers supported Keppel
Volunteers in a partnership with non-profit
organisation Care Corner Family Service
(Admiralty) to organise a series of workshops
aimed at equipping low-income families with
financial literacy skills.
To ensure Keppel’s corporate giving initiatives
have impact beyond their immediate
beneficiaries,
business
partners
and
customers are also encouraged and invited
to participate in corporate giving projects.
For instance, in the spirit of Christmas,
tenants of Keppel Land and Keppel REIT
management were invited to grant the wishes
of underprivileged children. Almost 180
beneficiaries received gifts from the tenants.
Aspects of corporate giving are also weaved
into company events. For instance, Keppel
purchases door gifts from non-profit
organisations such as the Association
for Persons with Special Needs. At the
Global Finance Managers Conference in
2016, Keppel sold batik artwork made by
beneficiaries of Metta School. These subtle
but impactful gestures have allowed Keppel
to raise the awareness of these causes
among their partners and customers.
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LUSH FRESH HANDMADE COSMETICS

A Fresh
APPROACH TO
SPREADING THE GREEN MESSAGE
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Lush Fresh Handmade Cosmetics was set
up 22 years ago by a group of individuals
who felt that personal ethics should not
be compromised by business ethics. The
company is deeply committed to issues
such as animal rights, human rights, and the
welfare of the environment. As a company
which produces bath and beauty products,
Lush champions these causes through
using organic fruits and vegetables. They
also strongly emphasise their stance against
animal cruelty by ensuring that the ingredients
they use have not been tested on animals.
To allow customers to make informed and
responsible decisions, these messages are
communicated to consumers through Lush’s
website and on their product packaging.

Amp Up YOUR
Corporate Giving
Lush produces limited-edition charity
products as a creative way to support social
causes. They recently created the Jungle
Soap, which supported a charity in Indonesia
that protects orangutans in Sumatra.

Lush uses their products to engage customers
in the social causes they support. For
instance, they run the Charity Pot programme,
where all proceeds from the sales of Charity
Pot products go to small grassroots charities,
as well as organisations working in animal
rights, human rights and environmental
protection. Lush raises awareness of these
charities and organisations by highlighting
them in their marketing materials in shops
and on their website. Purchasing products
under the Charity Pot programme also allows
customers to learn more about and contribute
to these causes, thus furthering the message
of sustainability.
Lush also creatively uses their shop spaces
to reach out to customers. Over the years,
the company has run a variety of campaigns
to highlight ethical issues and causes, such
as animal testing and deforestation. Their
shop staff are key to these initiatives, sharing
campaign messages with customers,
encouraging them to sign petitions, getting
them to consider purchasing charity
products, or raising awareness of the issues
on social media. Through the dedicated
efforts of these employees on the ground,
Lush has been able to educate and engage
many customers in ethical issues, moving
them towards playing their part in giving
back to various causes.
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MASTERCARD

WOMEN, GIRLS GET A

BigSlice
OF MASTERCARD’S GIVING PIE
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To inspire more to contribute to the cause,
Mastercard launched Project Inspire: 5
Minutes to Change the World in 2011. The
initiative, which is open to change-makers
globally, provides young adults aged 18 to 35
with the opportunity to receive funding for
their ideas on empowering women.

Global payments and technology company
Mastercard’s corporate giving initiatives are
focused on empowering women and girls
through educational, financial and business
literacy programmes.
They provide scholarships and financial
assistance, as well as administer educational
programmes. Through partnerships with
different organisations, they encourage
all in their community to support the
empowerment of women.
In 2014, together with UN Women Singapore
and Standard Chartered Bank, Mastercard
launched Girls2Pioneers, which introduces
girls aged 10 to 15 to the fields of science,
technology, engineering and mathematics
(STEM). The educational programme is
designed to encourage these youths to
consider careers in STEM and become
future innovators.
Mastercard employees are also involved in
the programme, running workshops for the
participants. Partnerships with educational
institutions such as Singapore Management
University and Singapore Institute of
Technology have given more than 20 young
women access to university education
through scholarships.

For this programme, Mastercard works with
a wide range of partners. In 2016, these
partners included graduate business school
Insead, global management consulting firm
Bain & Company as well as audit and advisory
practice Mazars. CareNx Innovations, a team
from India, won the 2016 edition of Project
Inspire. Their CareMother Mobile Pregnancy
Care project equips female healthcare
workers with mobile pregnancy kits, allowing
them to provide door-to-door medical care
for pregnant women in India’s rural villages.
As a global company, Mastercard has been
connecting consumers, financial institutions
and merchants across the world. Singapore
has been their headquarters in Asia Pacific
for more than 30 years. As part of their larger
commitment to foster a more inclusive
society, the company hopes to continue
collaborating with others to contribute to
improving financial literacy, entrepreneurship,
financial technology and innovation.

Amp Up YOUR
Corporate Giving
Through Project Inspire, Mastercard
gives aspiring innovators a platform to
share their ideas for social change.
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MAYBANK SINGAPORE

Ingrained
GIVING IS

IN MAYBANK’S CULTURE
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Whether you are an employee, customer or
business partner of Maybank, it is likely that
you have been touched by the corporate
giving efforts of Southeast Asia’s fourth
biggest bank.
Employees are encouraged to take part
in volunteer activities with internal
communications
channels
regularly
announcing community initiatives and
volunteering opportunities. The bank signals
its commitment by making volunteer leave
available to staff.
With over five decades of significant
presence in the retail and corporate banking
markets, Maybank also engages suppliers,
business partners and customers in
corporate giving by inviting them to participate
in fundraising or volunteer activities.
Corporate giving initiatives are integrated
into marketing campaigns and corporate
events, and shared via the bank’s website,
publications and social media.

Maybank’s giving philosophy is to empower
individuals to improve their lives, by giving
people access to affordable financial
services, advising them based on their
needs, and helping the disadvantaged
work on improving their long-term financial
well- being.
Through the Maybank Family Fund inclusion
programme, the bank supports low-income
families by matching family savings and
providing them with free personal accident
insurance. Staff volunteers also conduct
financial literacy workshops to teach families
about basic money management.
Maybank is also into youth empowerment
as they believe that youths will become
change-makers and socially conscious
leaders of tomorrow.
The eMpowering Youths programme
was created to fund and support highimpact youth projects that help to reduce
poverty or improve livelihoods for Asean
communities. Under the initiative, Maybank
awarded NUS Project Cheway with the
Maybank Power Up Award in 2016, which
saw student volunteers from the National
University of Singapore help the Baseco
community in rural Philippines get access
to clean water by planting mangrove trees
and building a rainwater and harvester
biosand filter.

Amp Up YOUR
Corporate Giving
Maybank’s eMpowering Youths programme supports impactful youth volunteer
projects to raise awareness of social issues in the region and hopefully spark
the desire in young people to do good.
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MEDIACORP

USING

StarPower
FOR GOOD
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Mediacorp’s approach to corporate
responsibility reflects their role as a media
company. Serving everyone, they are a
window to the world and a reflection of life.
Addressing diverse challenges comes
naturally to Mediacorp. They draw on a
powerful and unique combination of assets:
the talents and expertise of their employees,
the reach of their multiple platforms, star
power and network of partners. This is seen
in the kinds of corporate social responsibility
(CSR) activities that Mediacorp has
undertaken over the years, including raising
funds for those in need and those from
disadvantaged backgrounds through their
annual President’s Star Charity, increasing
environmental awareness through Saving
Gaia and rallying volunteers around a wide
range of causes through Mediacorp Cares.
Mediacorp’s approach to corporate giving is
seen not only in what challenges they take on,
but how they tackle these challenges. They
invite employees to bring forth the causes
they are passionate about and empower
them to take the lead on activities that make

a difference to their causes, galvanising
staff volunteers behind them. In the process,
Mediacorp actively seeks out partners
from beneficiary organisations, businesses,
schools and other groups in society, often
collaborating with multiple groups.
For Mediacorp’s employees, their CSR
approach is also underpinned by core values:
Respect, Teamwork and Drive. This nexus
of talent, influence, partnership and values
ensures continuous, positive outcomes for
the communities we serve.

Amp Up YOUR
Corporate Giving
To connect with diverse causes,
look no further than your staff to
understand the range of social
challenges and needs out there.
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MICROSOFT

EMPOWERING THE
NEEDY WITH THE

Power of
Technology
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As a company that is one of the technology
industry’s leaders, Microsoft’s approach
to giving back focuses on one thing:
empowerment. This translates into providing
support to underprivileged youth, people with
disabilities, humanitarian relief efforts and
non-profit organisations across the globe.
Microsoft aims to enable greater inclusion
in a tech-fuelled future by giving people
from all backgrounds and abilities access to
opportunities that technology enables.
Key to Microsoft’s corporate giving outreach
is Microsoft Philanthropies, an organisation
within Microsoft that has been active for
over 30 years. It helps to capitalise on the
company’s strengths in technology, its
dedicated employees, its active voice in
advocacy and its financial resources, to
develop inclusive philanthropic programmes
that provide technology skills to those who
would not normally have access to resources
in this area.
One example is Microsoft YouthSpark,
an initiative that has increased access
to computer science education for all
youths, especially those who come from
underprivileged backgrounds, and women.
As of today, the programme has touched over
300 million young lives. Another initiative is a
partnership with Fei Yue Community Service
to educate 300 youths-at-risk on computer
science and digital literacy. These initiatives
involve several Microsoft assets, including
the donation of Microsoft Surface devices to
conduct training sessions and the use of free
online resources.
Microsoft also reaches out to stakeholders to
encourage them to get involved in corporate
giving, such as We Tech Care, a Microsoft
Philanthropies flagship event that rallies

Amp Up YOUR
Corporate Giving
Microsoft ropes in business partners
to give back by inviting them to
participate as instructors in their
training sessions, such as their
collaboration with Customer Capital
Consulting in training participants in
customer relationship management.

the tech industry to give back. Awareness
of these initiatives is also raised through
social media, and the public can participate
in hands-on activities or talks related to
technology and digital literacy. We Tech Care
is organised in collaboration with numerous
business and community partners. Apart
from helping raise awareness of volunteer
opportunities, Microsoft hopes to also foster
a community of givers who can contribute
their skills and inspire a new generation
of volunteers.
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NAIISE

Season
‘TIS ALWAYS THE

OF GIVING
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Amid the cheer and merriment of the
festive season, it is always heartening
when corporations spare a thought for the
less fortunate. At Naiise, a curated retail
space for original products and designs,
giving initiatives have often centred
around Christmas.
The company embarked on their giving
journey in 2014 by partnering Club Rainbow,
a non-profit organisation (NPO) which

Amp Up YOUR
Corporate Giving
Naiise makes giving accessible
for their customers by highlighting
charity initiatives on their online store,
an effective and inclusive way of
spreading the message of giving.

supports children with chronic illnesses
and their families, to host a grant-a-wish
campaign at the Naiise retail store. Wishes
from 50 beneficiaries were hung on a
Christmas tree placed in the store and
posted on their website. Customers were
encouraged to pick a wish to fulfil. Naiise
employees then sourced for the presents,
wrapped them up and organised a Christmas
party for the beneficiaries, where they were
able to enjoy a craft session and receive
their gifts.
Giving continues to be a year-round project
for Naiise. Throughout the year, they raise
support for partner non-profit organisations
through their retail sales. Under their inhouse brand of products, Naiise launched
a series of tote bags, where for every bag
sold, $2 will be donated to The Red Pencil, a
NPO which empowers beneficiaries through
art therapy. Information about this giving
initiative is also available on Naiise’s online
store, giving customers an opportunity to
read about the NPO and encouraging them
to support the cause on their own.
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NEO GROUP LIMITED

Feeding
THE COMMUNITY’S NEEDS
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Established since 1992, Neo Group Limited
is now Singapore’s leading catering group,
backed by an integrated value chain and
strong track record accumulated over 20
years. They aim to be more than just a
successful business and in line with their
mission, ‘We believe in giving back to our
community’, they work towards involving as
many people as possible in doing their part
to give back to society.

When they noticed there was a need for more
blood donors, they put together a blood
donation drive, and invited staff, customers
and business associates to participate.
Today, Neo Group runs blood donation
drives bi-annually. Having this fixed schedule
also encourages blood donors to step
forward and contribute on a regular basis,
thus ensuring a long-term commitment to
Singapore’s blood bank reserves.

Leveraging their food & beverage expertise,
Neo Group sponsors food to organisations
for charity events, such as fundraising
activities. In addition to organising
community service programmes where
volunteers visit and befriend the elderly, Neo
Group also runs food-related programmes.
Employees have the opportunity to distribute
food to low-income families and children
with dysfunctional families.

Neo Group also taps on their employees’
suggestions in corporate giving projects.
The SEED Fund, which employees can
contribute to monthly, was set up and
driven by a group of employees with a
passion for helping the underprivileged.
Employees themselves suggest charities to
be supported by the proceeds from SEED.
By getting their employees involved in these
projects, Neo Group is able to encourage
greater involvement among their employees
in giving back. The founder of Neo Group
also matches the donated amount, further
motivating employees to give.

Neo Group also has their ears and eyes on
the ground and are ready to respond to the
needs of the community wherever possible.

Amp Up YOUR
Corporate Giving
Effective philanthropy means being in touch with the community’s needs. Neo Group
recognised and responded quickly to the need for blood donors, canvassing for
volunteers to quickly step up and help.
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OCBC BANK

OCBC SPREADS

More Good
WITH EXPANDED GIVING INITIATIVE
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OCBC Bank has rolled out an expanded
corporate giving programme – the
#OCBCCares Programme – in 2017. Besides
volunteering with its chosen charity partners,
OCBC Bank now provides financial support,
funding viable initiatives that deliver longterm benefits for beneficiaries. The causes
that its charity partners support include the
elderly, special needs persons, children and
youth and environmental sustainability.
With funding from the #OCBCCares
programme, Food from the Heart, a voluntary
welfare organisation (VWO) that distributes
excess food items to the needy, was able to
distribute nutritious eggs to 2,500 households,
with each household receiving a tray of eggs
every month for an entire year. OCBC Bank
bought the eggs from one of its customers,
who in turn also donated an additional 600
eggs per month as his own giving effort,
resulting in a multiplier effect of giving back.
The Movement for the Intellectually Disabled
in Singapore (MINDS) also received funding
to set up a disability clinic, the first of its kind
in Singapore. Many persons with special

Amp Up YOUR
Corporate Giving
Leaders should set the tone and lead by
example, to encourage staff to give back.

needs face difficulty expressing themselves,
especially when they are ill. Having a clinic
manned by doctors who are trained to work
with these patients would minimise the risk
of an erroneous diagnosis.
To ensure that each charity partner is
adequately supported and to encourage
volunteers to build long-term relationships
with its beneficiaries, each business division
in OCBC Bank adopts a charity partner from
the list of 15 that the bank partners.
Doing its part to protect the planet, OCBC
Bank’s volunteers also dedicate time to
environmental stewardship – helping to
clean coastal shorelines; propagating
rare and endangered plants to enhance
biodiversity, converting food waste into
compost and teaching students to recycle
spoilt umbrellas into school bags.
The bank also launched a fund in July
this year to financially support projects
that enhance Singapore’s environmental
landscape, an area where private sector
sponsorship remains relatively thin on the
ground. The #OCBCCares Fund for the
Environment is the first initiative of its kind
to financially support, in full, all projects that
it backs.

69

PET LOVERS CENTRE

Love
FOR THE

O F ANIMALS
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Pets, people and the planet – these are the
3Ps that guide home-grown pet care chain
Pet Lovers Centre’s (PLC) corporate giving
initiatives. Karen Koh, from PLC’s marketing
and communications, says PLC decided on a
multi-pronged effort to allow them to support
charitable causes in their own unique way.
In 2009, PLC set up Pet Lovers Foundation
(PLF), the first non-profit organisation in
Singapore that aims to support local animal
welfare organisations.
PLF leverages PLC’s shop space to reach
out to customers in raising awareness and
gathering support to champion animal
welfare. Together with partners such as
United Square Mall, PLC has been providing
animal welfare groups (AWG) such as the
Cat Welfare Society with spaces to hold
adoption drives. For example, since 2011,
the Adopt 1st! Initiative has found homes for
243 pets. The company also runs annual pet
food drives where customers can purchase
selected brands of pet food that are heavily
subsidised by PLC to be donated to AWGs.
In 2016, more than 23,000kg of food was
collected and distributed to AWGs such as
SPCA, Cat Welfare Society (CWS) and Voices
for Animals (VFA).
Animals aren’t the only beneficiaries at PLC.
Donation boxes placed at PLC stores have

gathered over $10,000 as of 19 Oct 2017 for
the beneficiaries of Club Rainbow, a nonprofit organisation which supports children
with chronic illnesses and their families. PLF
also partnered Free Coffee Sunday (FCS), a
project which helps the migrant community,
to serve food and beverages to them once
a month. PLF also sponsors goodie bags
for annual Christmas parties organised by
FCS. This enduring partnership has brought
joy to the lives of the migrant community
here, who often feel homesick and miss their
loved ones far away.

Amp Up YOUR
Corporate Giving
PLF created the Common Cause Calendar,
which featured animals from and
information about AWGs, Animal Lovers
League, Causes for Animals Singapore,
Cat Welfare Society and Exclusively
Mongrels. All the profits from the sales of
calendars go to these AWGs. An average
of more than $17,000 was donated to the
participating beneficiaries.
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PWC SINGAPORE

A Road Map
TO REACH OUT

With a network of firms in 157 countries
with more than 223,000 people who deliver
quality in assurance, advisory and tax
services, PwC is able to tap into the benefits
of a workforce that comes from different
backgrounds and cultures in developing
a solid corporate giving strategy. What
ties PwC’s employees together are the
company’s five core values – Act with
Integrity, Make a Difference, Care, Work
Together and Reimagine the Possible.
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These values define how PwC employees
engage with one another, with clients and
the community. They also define PwC’s
corporate giving philosophy aims to give
back to society, while engaging their
employees in meaningful ways, putting
their core competencies to good use and
collaborating with various partners.
At PwC Singapore, employees are
encouraged to participate in general or
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skills-based volunteering, such as facilitating
training and seminars for charities. These
opportunities to volunteer are regularly
communicated to PwC employees through
internal newsletters and via social media.
Employees are also urged to take personal
ownership of these volunteer projects
and creatively grow them on their own. To
spur them on, PwC organises a corporate
responsibility competition where grants are
provided to the top teams to execute their
projects. The goal is to build the capacity
of non-profit organisations and empower
their beneficiaries.
One project that has evolved over time is
the Banda Street Project. It started off as a
volunteering programme where volunteers
went door to door to distribute goodie
bags to residents in Kreta Ayer. Today,
the programme has grown to become
more skills-based, with PwC involving
employees who are talented in art to paint
mural walls.

a key community partner and specifically
reaches out to other organisations with
shared values. In the Banda Street Project,
PwC partnered the Info-communications
Media Development Authority of Singapore
and NTULily, a research centre focused on
developing technology for active ageing.
Together, they participated in the launch
of the PwC Kreta Ayer Silver Infocomm
Junction (SIJ) to introduce new technology
and innovations that can improve the lives
of residents.

PwC also invites stakeholders to participate
in their corporate giving initiatives. The
company adopts a multi-stakeholder
collaboration approach to increase the scale,
impact and sustainability of their corporate
giving programmes. For all their community
engagement projects, PwC collaborates with

As PwC continues to collaborate with others
in corporate giving initiatives, they realise
the exponential impact of team effort on
communities. Going forward, PwC seeks
to engage and rope in other companies for
key programmes, in a bid to maximise the
impact they can create for the community.

Amp Up YOUR
Corporate Giving
PwC draws on the company core values to shape and set the standards for how they
develop corporate giving programmes and engage the community. These core values
provide an important road map in guiding the future impact of these projects.
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QUIRK
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Art

WITH HEART
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Just because you are small, it doesn’t mean
you can’t give big. Take the example of Quirk,
an integrated marketing agency, which has
not let their small stature as a small and
medium-sized enterprise deter them from
giving back. As managing director Rina Lim
says, the key is to think out of the box and “to
think of other ways we can contribute”.
This has led Quirk to leverage their
skills in design and marketing and their
network of contacts in their corporate
giving initiatives. They collaborated with
Project Dreamcatchers, an initiative by the
Department of Paediatrics at the National
University Hospital, to reach out to youths
with chronic childhood illnesses with
their annual art exhibition. With the help
of design mentors roped in by Quirk, the
patients created paintings, sculptures and
art installations. Employees from Quirk also
contributed their expertise, with account
executives providing project management
support and the designers creating the
marketing collaterals for the art exhibition.
Apart from giving these young people a
creative endeavour that took them away from
the day-to-day worries of their illnesses, the
art pieces also allowed them to express their
aspirations and hopes, further highlighting
the message that chronic childhood
illnesses are not disabling. The final pieces
by these budding artists were then exhibited
at the Singapore Art Museum.

Amp Up YOUR
Corporate Giving
Quirk employees supported Project
Dreamcatchers through skills-based
volunteering. This allowed employees
to tap on their specific skills in doing
good, ensuring the success of Quirk’s
giving initiatives.

Quirk’s giving efforts have done more than
empower others; it has given the company
opportunities to build a stronger giving
community as well.

A sign that the company’s heartfelt efforts
in giving back are making an impression:
Like-minded potential employees have
been drawn to Quirk, eager to join the
agency in their journey to give. As a result,
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SAMSUI SUPPLIES & SERVICES PTE LTD

Nourishing
AN ACTIVE CYCLE
OF GIVING
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As a company which has benefitted from
Singapore’s growth and development, Samsui
Supplies & Services Pte Ltd believes they have
a responsibility to give back to society. They
aim to create corporate giving programmes
that make full use of their core competencies
and collaborate like-minded partners to
develop corporate giving programmes that
have meaningful impact on beneficiaries.
Samsui focuses on supplying the
underprivileged in Singapore with healthy
food. As the sourcing, procurement and
manufacturing arm of the Soup Restaurant
Group, Samsui is able to tap on their
knowledge of the food & beverage industry
to work with organisations (VWO) in serving
their beneficiaries with nutritious meals,
while keeping costs low.
The company actively reaches out to potential
partners, canvassing and raising support
whenever opportunities arise. Samsui also

Amp Up YOUR
Corporate Giving
Get inspired by how our Champions of
Good collaborated for greater impact!
Samsui partnered with Singapore
Corporation of Rehabilitative Enterprises
and Standard Chartered Bank, to set up
the Samsui Central Kitchen @ Changi
Prison Complex, that opened this October.
The kitchen equips inmates with skills
needed for social integration, where upon
release, Samsui will be offering inmates
employment opportunities. What’s
heartwarming, is that the wholesome
meals prepared by the inmates go
towards nourishing the elderly of nursing
homes whom Samsui supports.

served as an influencer for the launch of the
national giving website, Giving.sg, to spread
the message of giving back. To date, Samsui
has collaborated with numerous VWOs and
homes, including the Movement for the
Intellectually Disabled of Singapore (MINDS)
and SWAMI Home. These partnerships
have been mutually beneficial, with both
Samsui and their partners seeing a positive
impact on beneficiaries’ lives. Together with
their partners, Samsui has also managed
to keep costs low, while still providing their
beneficiaries with opportunities to also pitch
in. For instance, beneficiaries from MINDS
manage Samsui’s inventory, packing and
sorting daily needs, which are later delivered
to various outlets.
In addition to their food programmes, they
also encourage suppliers to contribute 2.5%
of their purchases to help the underprivileged.
By doing so, Samsui has gone the extra mile
in introducing others to corporate giving and
fostering the spirit of giving back.
With the support of partners such as Thye
Hua Kwan and the Salvation Army, Samsui
now serves 500,000 meals annually to the
underprivileged and has set their sights to
providing even more meals in the coming
years. To Samsui, community support is vital
to the sustainability of its corporate giving
endeavours. Looking ahead, the company
hopes to reach out to more who are in need,
and continue encouraging others to take
part in giving.
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SINGAPORE PRESS HOLDINGS LIMITED

Supporter

OF MULTIPLE CAUSES
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More recently, the SPH Green Fund was
set up in September 2016 to support viable
green projects. Members of the public are
welcome to submit proposals.

At Singapore Press Holdings Limited
(SPH), corporate giving means supporting
a variety of causes. The media company
has been giving to programmes in sectors
including arts and culture, education, charity,
conservation and sports.
One of SPH’s most notable and successful
giving initiatives is The Straits Times School
Pocket Money Fund, a community project
established by the company’s flagship
newspaper in 2000 to provide pocket money
to children from low-income families. The fund
supports over 10,000 students a year, and has
helped over 150,000 students since it started.
The Straits Times and The Business Times are
responsible for the annual ChildAid concert.
It benefits The Straits Times School Pocket
Money Fund and The Business Times Budding
Artists Fund, which supports arts education
for children and youth from underprivileged
families. In 2016, over S$2 million was raised.
In the arts and culture arena, the free SPH Gift
of Music concert series has been entertaining
audiences in locations such as the heartland,
parks and malls since 2005. It is also a platform
to showcase Singapore’s musical talent.

Established in 1984, SPH has adjacent
businesses in other industries such as
property and healthcare. This allows them
to create multi-faceted programmes,
such as movie treats or shopping trips
for charities in their retail malls, or charity
outings for residents of their nursing homes.
Volunteerism is encouraged among
employees. The SPH Staff Volunteers
Club was set up in 2010, and volunteers
from different divisions take part in various
community initiatives. The Club champions
various signature events like the SPH charity
carnival every year.

Amp Up YOUR
Corporate Giving
In 2017, SPH’s Chinese Media Group
organised a volunteer roadshow as
part of a charity event to raise funds
for the President’s Challenge and
promote volunteerism. A volunteerism
showcase highlighted the giving efforts
of 19 partners and voluntary welfare
organisations, including the Alzheimer’s
Disease Association and RSVP Singapore
– The Organisation of Senior Volunteers.
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SINGTEL

Many Faces
THE

OF SINGTEL’S CORPORATE GIVING
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When it comes to corporate giving, Singtel,
Asia’s leading communications group,
adopts a multifaceted approach involving
their various stakeholders.
The company aims to make a difference
through a holistic framework of corporate
and workplace giving, employee volunteering,
and leveraging their expertise in digital and
infocomm technology.
Singtel’s corporate giving programmes
support children with special needs and
persons with disabilities in Singapore, in
the areas of education and employment
to enable them to lead independent lives.
The Singtel Touching Lives Fund (STLF),
for instance, helps children and youth with
special needs.
The company has also worked closely with
SG Enable to build the Singtel Enabling
Innovation Centre (EIC), which trains and
prepares persons and youths with special
needs for their transition to the workforce.
These initiatives are also platforms for
Singtel to engage stakeholders in giving.
Donations made by employees to STLF are
matched dollar for dollar by the company.
Members of the public can also donate
directly from their mobile phones with Dash,
Singtel’s mobile wallet app.

Amp Up YOUR
Corporate Giving
To encourage more employees to
volunteer, Singtel increases the scale
of its giving activities every year.

from STLF’s beneficiary schools for outings
as part of their teambuilding activities, while
others have organised creative fundraisers,
such as song dedications performed by a
roving band.
Singtel also invests in innovators and
change-makers as part of Singtel Future
Makers, their social innovation programme,
where they provide funding and mentorship
support to local social impact start-ups.
The company has also spread its corporate
giving beyond Singapore, by working with
regional associates in Philippines and
Thailand to support their local corporate
giving programmes.

Over the years, Singtel has expanded its skillsbased volunteering programme, which allows
more employees with different skillsets to
volunteer. Employees, for instance, develop
training curriculum for the EIC.
The culture of employee volunteerism is
further strengthened with the VolunTeaming
initiative, where departments incorporate
a volunteering element for social
or environmental causes into their
teambuilding activities. Many departments
have brought students with special needs
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SODEXO

Huge Appetite
TO FIGHT WORLD HUNGER

French food services and facilities
management company Sodexo has a
worthy ambition: eradicate world hunger
through their operations, charitable work
and employee activism.
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Twenty years ago, the company’s employees
took that first step by starting Stop Hunger
Worldwide. The non-profit organisation has
set a target to impact 100 million beneficiaries
by 2025. Sodexo, which was founded in
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1966 and set up its Singapore office in 1982,
also provides advice for people at risk of
malnutrition, and redistributes surplus food
to the needy.
While Sodexo is able to develop giving
initiatives on their own, they believe that
the biggest impact is made when they join
forces with others.
At their annual charity event, Stop Hunger
Servathon, employees and partners come
together to serve the older generation.
Since 2010, the event in Singapore has seen
volunteers from Sodexo and organisations
such as Community Chest and Lions
Befrienders give back to the community
through various activities such as cleaning
apartments, providing food for beneficiaries
and educating them on the importance of
good nutrition.

Amp Up YOUR
Corporate Giving
Sodexo actively shares their knowledge
and passion with students, working
with them to raise awareness of and
address the issue of food waste in the
community. By sharing their expertise,
Sodexo empowers these students to
become advocates for the cause and
involve them in giving back.
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SP GROUP

Powering
SOCIAL CHANGE
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As a company that has powered the nation
for generations, SP Group also aims to
raise awareness of sustainability and
energy efficiency.
For instance, they partnered South West
Community Development Council (CDC)
to launch the Power Savers-for-Charity
@ South West initiative, Singapore’s first
district-wide energy saving challenge. Under
the programme, SP’s staff volunteers, the
SP Heart Workers, as well as grassroots
leaders and students from ITE College West,
conducted monthly house-to-house visits to
share energy efficiency tips and encourage
residents to join the challenge.
The company’s SP Heartware Fund is also
dedicated to helping the elderly age well and
with dignity. Employees who make monthly
salary contributions to the fund will have
their donations matched dollar-for-dollar by
SP. Customers can also contribute through
the SP Heartware Fund appeal mailer.
The spirit of giving has always been
in SP’s culture – new employees are
introduced to giving during their orientation,
and the company provides plenty of
volunteering opportunities.

Amp Up YOUR
Corporate Giving
A prime example of SP multiplying
its giving efforts involved their Cable
Tunnel team reaching out to their
contractors and encouraging them
to volunteer at voluntary welfare
organisations near their worksites.

In 2015, SP launched the 20 Good Deeds
initiative to commemorate their 20th
anniversary. Employees participated in a
host of events – from hanging out with
beneficiaries on a Gardens By The Bay &
Hippo Bus Tour, to packing and delivering
bags of daily essentials to families in need.
SP Heart Workers are looking to extend
their reach, and have started befriending
and helping the elderly in more areas of
Singapore such as Kallang. The company
will also keep working with the South West
CDC to expand the Power Savers-for-Charity
@ South West programme.
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SPIC & SPAN

Lifeline
A LONG TERM

FOR THE NEEDY
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Spic & Span’s culture of giving back begins
with inclusivity in its offices. The property
management and cleaning company
strongly believes in providing proper
and stable employment opportunities to
marginalised and vulnerable Singaporeans.
The company began with hiring mature
retrenched workers, and has since
opened its doors to a great variety of
disadvantaged groups, including Yellow
Ribbon beneficiaries, the underprivileged,
and persons with special needs. To date,
Spic & Span has hired more than 50 full-time

Amp Up YOUR
Corporate Giving
Spic & Span hires marginalised
Singaporeans in the property management
and cleaning industry, providing them with
transformative opportunities to sustainably
rebuild their lives.

and flexi-time workers from a wide gamut of
differing social backgrounds. The company
goes the extra mile to ensure that these
employees have a proper support system.
Spic & Span’s active efforts in rebuilding
and transforming lives have led them to
partner with more than 30 Voluntary Welfare
Organisations (VWOs) and Social Service
Organisations in order to widen their reach. In
addition to providing these beneficiaries with
jobs, Spic & Span also creates programs to
deepen their support for these organisations.
The company has developed a vocational
curriculum for the Autism Centre, as well
as a conflict management system for the
Yellow Ribbon Care Network, enabling these
organisations to provide better care for
their beneficiaries. Spic & Span also works
closely with VWOs to customise solutions
for individual support systems.
While Spic & Span has had nothing short
of an amazing journey as a company, it
believes that even greater good can be
done by partnering with more like-minded
organisations, to build a holistic, continually
expanding, and continuously improving
ecosystem of corporate giving initiatives.
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STANDARD CHARTERED BANK

Lessons
SHARING

IN GIVING BACK

At Standard Chartered Bank, actions truly
speak louder than words. When it comes
to corporate giving, the bank aims to do
more than its numerous philanthropic
programmes. One of their main missions
is to encourage corporate giving among its
various stakeholders, inviting others to join in
on the giving journey. They believe in sharing
88

of best practices through round-table and
focus group sessions, and working with likeminded corporates to impart lessons to other
corporates on how to embark and sustain their
giving journey. In 2015, for example, Standard
Chartered collaborated with NVPC and the
National Council of Social Services to host
a dialogue on “Challenges and Opportunities
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providing them with three days of volunteer
leave. Employees can also access an internal
portal where the bank will post information
on upcoming events and activities that
require volunteers. The opportunities cover a
myriad of interests, ranging from the elderly,
children or families to the environment and
animals. These strategies have been proven
effective in galvanising employees to give
back, resulting in many volunteer initiatives
being developed by employees themselves.
for Corporate Skills-Based Volunteering” that
saw over 80 participants. At the event, one
of the bank’s volunteer leaders shared her
volunteering journey and how the experience
helped her acquire and develop other skills in
her 13-year-long career with the bank.
Standard Chartered has been in Singapore
for 158 years and is part of an international
banking group with over 80,000 employees.
Giving has always been ingrained in the bank’s
culture, most notably in initiatives such as
being the sponsor of the annual Standard
Chartered Marathon Singapore (SCMS), which
raises funds for various local charities. Over the
years, SCMS has grown to include and raise
awareness for people living with HIV, social
enterprises and non-profit organisations.
Standard Chartered ensures that employees
are given opportunities to volunteer by

The bank is also committed to collaborating
with like-minded organisations to meet the
community’s needs. In partnership with
the Singapore Society of Ophthalmology,
Standard Chartered provided financial and
volunteer support to run a Mobile Eye Clinic
for needy seniors. Their good example
inspired medical partners such as the
Singapore National Eye Centre and National
University Hospital to launch their own popup medical clinics in the community.
The bank also hopes to encourage giving
among the public, with the launch of “SG
Volunteers”, a free mobile application which
equips the public with useful tools to help
them begin their volunteering journey.
Standard Chartered’s customers can also
support the bank’s philanthropic events
by donating their credit card reward points
to charity.

Amp Up YOUR
Corporate Giving
There is nothing like a pat on the back when you have done a good deed. The senior
management at Standard Chartered provides a personal touch in encouraging
employees to volunteer, with the Group CEO sending “thank you” notes to volunteers
each time they apply for volunteer leave.
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STARHUB LTD

A Call
TO COMMUNITY ACTION

At StarHub, their corporate giving strategy
takes on a comprehensive three-pronged
people-private-public approach, with the aim
of engaging the entire community to give.
They do so by tapping on their position as a
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fully integrated info-communications company
that operates multiple advanced networks
and provides mobile, pay TV, broadband
and fixed services for both consumer and
corporate markets in Singapore.
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Amp Up YOUR
Corporate Giving
In conjunction with National Day 2015
and 2016, Starhub produced videos that
highlighted social causes and promoted
an inclusive community. Beyond
making donations to voluntary welfare
organisations, Starhub encouraged
customers to join the company in
donating by redeeming their StarHub
Rewards Points.

StarHub’s 4G4Good campaign is one such
instance where StarHub has used their
knowledge in info-communications to rally
the community together to give back. The
campaign was borne out of a business need
to transition the current local network to a 4G
network, and StarHub used this opportunity
to engage the public. They invited customers
with post-paid, monthly billed mobile phone
contracts to donate unused data, talktime
and SMSes to beneficiaries from five
voluntary welfare organisations. Customers
could also donate their old mobile
phones. StarHub also handed out prepaid
cards and refurbished mobile phones to
beneficiaries, providing them with access to
mobile telecommunications.

this platform, allowing customers to help
more lives.
Within the company, StarHub supports
employees in their volunteering endeavours
by providing them with two days of volunteer
leave per year. They also encourage
employees to develop their own fundraising
initiatives. Under the Sparklers Initiative
programme, StarHub commits to matching
the funds raised from these employeedriven activities.
The overarching aim for StarHub is to
support and contribute to the national
agenda of building a resilient, inclusive, safe
and sustainable Singapore, by focusing on
supporting the needs of disadvantaged
youth and families through enhancing
their employability and life skills, and
helping them stay connected, in terms of
communications. Futhermore, as a pioneer
in “hubbing”, StarHub also hopes to leverage
on their info-communications capabilities to
bring companies together to do good, thus
cultivating more collaborative growth in
Singapore’s corporate giving landscape.

To create an even wider impact, StarHub
uses their business platforms to grow more
partnerships with more stakeholders. Since
2009, StarHub has encouraged customers
to give via their rewards redemption system.
Customers can redeem their StarHub points
for a $5 donation to MINDS Towner Gardens
School. Over the years, StarHub has steadily
increased the number of beneficiaries for
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TSMP LAW CORPORATION

WHERE GIVING IS A

Part
OF BUSINESS

TSMP Law Corporation believes that their
lawyers have a duty to use their skills to give
back to the community; and that business
should be driven by values, rather than
profits. Active in engaging the community,
the firm strives to work with causes that
are less popular or well known, to serve
community needs that are under-resourced.
TSMP’s partnership deed states that 10%
of their profits will be donated to charity
annually. They also have their own Corporate
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Social Responsibility (CSR) team, The
Handprint Committee, headed by one of their
partners. This team develops and organises
various corporate giving activities, including
two annual hands-on charity events where
the firm is closed, and lawyers roll up their
sleeves and give back to society as an
organisation. Last year, TSMP employees
and volunteers from the Humanitarian
Organisation for Migration Economics and
Transient Workers Count Too took 60 foreign
workers to the SEA Aquarium at Resorts
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World Sentosa. This Handprint initiative
was a way to show appreciation for these
workers for their nation building efforts.
TSMP uses marketing platforms and their
social media pages to raise awareness
of important issues and corporate giving
events. The firm encourages clients and
business associates to co-organise and
participate in giving activities. Together
with Clifford Chance and main organising
sponsor Freshfields, TSMP was a cosponsor of the Dress for Success charity
event, held in 2015. The inaugural event saw
pre-loved clothes being collected and given
to needy women re-entering the workforce.
Named Boutique Law Firm of the Year by
Asian Legal Business in 2016, TSMP is a
corporate and commercial law firm, with
niche capabilities in handling complex
transactions, litigation and arbitration cases.
As one of Singapore’s leading firms, TSMP
is well placed to set a good example and
encourage fellow lawyers in giving back to
the community. The firm has an active pro
bono services programme, where all lawyers
pledge a minimum 25 hours of pro bono
work annually, providing free legal advice to
those in need and to migrant workers. TSMP
lawyers also provide pro bono legal advice to

Amp Up YOUR
Corporate Giving
Leveraging their legal expertise, TSMP
lawyers provide pro bono legal services
for the underprivileged. In this way, TSMP
is able to encourage others in the law
fraternity to offer pro bono services too.

the public every month at the Law Society’s
Community Legal Clinics, and at the Civil
Legal Clinic conducted by the Community
Justice Centre in the State Courts. In
addition, senior members of the firm lead
by example, holding various key positions
in several local charities and organisations
dedicated to giving.
Still, the firm aims to do even more, by
making a greater impact on the local giving
scene through exploring ways to involve
international charities. By helping these
charities to set up branches here, and allowing
them to collaborate with the local giving
community, TSMP believes that Singapore
can be established as a Hub for Good.
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UNITED OVERSEAS BANK LIMITED

Strengths
DRAWING
ON THEIR

IN GIVING BACK

Being honourable, enterprising, united and
committed – these fundamental values
have been a strong guiding point for
United Overseas Bank Limited’s business
philosophy. These core values have also
guided the bank’s corporate giving journey
towards creating long-term value for their
communities through programmes that
connect people, strengthen bonds and
enrich lives.
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UOB adopts a holistic approach to giving.
They have contributed to the community
in many ways, from organising fundraising
events, hosting art outreach activities,
and offering skills development through
volunteerism. Headquartered in Singapore,
UOB is a leading bank in Asia with a global
network of more than 500 branches and
offices in 19 countries and territories. The
bank is especially committed to its support
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of social development, particularly in the
areas of art, children and education.
Notably, UOB champions Southeast Asian
art and artists primarily through the annual
UOB Painting of the Year competition, the
longest-running art competition in Singapore.
A focus on art has also helped UOB to increase
awareness and support for individuals with
autism. Together with Pathlight School, UOB
held the Sky Deep exhibition at the UOB Art
Gallery, featuring artworks by 14 artists with
autism. Proceeds from the sale of the paintings
went to Pathlight School and their artists.

Amp Up YOUR
Corporate Giving
UOB has a dedicated CSR team that
oversees, guides and tracks the Bank’s
corporate giving initiatives, from employee
volunteerism programmes to community
partnerships. This has allowed UOB to better
manage their corporate giving efforts in a
sustainable way.

UOB also leads by example, inspiring and
partnering others to give back. Under the
UOB Heartbeat Employee Volunteerism
Programme,
employees,
customers,
business partners and UOB Painting of the
Year alumni artists from across the region
work together to give back to the community.
Volunteers participate in various projects,
such as befriending children with financial
difficulties or special needs, preparing meals
at the Willing Hearts’ Soup Kitchen during
Chinese New Year and Christmas as well as
participating in the annual UOB Heartbeat
Run/Walk fundraising event.
UOB also invests in the community by
supporting businesses, and product and
service developments that will empower
local communities and enable them
to improve lives in the long term. With
their wide network of partnerships with
various organisations, UOB is able to
connect businesses with opportunities
for collaboration and expansion. The
bank also nurtures small and mediumsized enterprises. Through The FinLab,
UOB’s joint venture with SGInnovate, startups participate in a 12-week mentorship
and guidance accelerator programme.
The first batch was mentored by UOB’s
senior management.

95

VERZTEC CONSULTING PTE LTD

Global
A COMMUNITY OF

GIVERS
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As a leading global content consulting
company, Verztec Consulting Pte Ltd, has
a wide network of partners, which forms
a crucial element in their corporate giving
efforts. By leveraging this network, they are
able to assist organisations around the world
to design, develop, localise and publish their
global communication messages in over
100 languages across various channels.
In 2016, Verztec embarked on a new
initiative to bring in more stakeholders in
their corporate giving programmes. This
has allowed them to tap on their vendors
and involve them in creating and distributing
electronic direct mailers to raise awareness
of their causes. Verztec introduced
stakeholders to the charities they support,
and encouraged them to also contribute,
thus raising a significantly larger sum
compared with previous years.
For Verztec, which was established in 2000,
business is more than just economics and
the company understands that their success
hinges on more than just pure profit-making.

Amp Up YOUR
Corporate Giving
Corporate giving extends beyond
Singapore’s borders. Verztec’s Vietnam
team has worked with Ho Chi Minh Law
University to provide scholarships to
students, while the team in Thailand
sponsored and participated in the
annual United Nations 10km Day Run to
raise funds for UNAIDS, a programme to
help halt and reverse the AIDS epidemic
in Asia Pacific.

This has guided Verztec towards responsible
business policies involving the environment,
suppliers and employment. Ultimately, the
company believes they are accountable to
the communities in which they conduct their
businesses and where their employees live.
Having an extensive network allows Verztec
to form partnerships which enable them
to support beneficiaries, both locally and
internationally. In Singapore, employees
annually take time off to plan and organise
outings with children from Life Community
Services Society. Verztec also works
with local partners to send volunteers
overseas. They were a partner sponsor for
the Singapore Management University’s
Overseas Community Service Programme
trip to Chiang Mai, making it possible for
students to provide on-the-ground support
to beneficiaries.
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Good
THE POWER OF

Choose.
IS OURS TO

Good is ours to be.
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Giving

IS AT THE VERY CORE OF

being a human.
NO ONE HAS MADE IT

through life

WITHOUT SOMEONE ELSE’S HELP.
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Goodness
business
IS THE

OF EVERY ORGANISATION

ABOUT NATIONAL
VOLUNTEER &
PHILANTHROPY
CENTRE (NVPC)
The National Volunteer & Philanthropy Centre (NVPC) is an independent not-for-profit
organisation that advocates giving in Singapore. Our vision is to be a Giving Nation by
growing a culture of giving in Singapore. We work closely with other non-profit organisations,
corporates, public sector agencies, institutions as well as the community to build a robust
ecosystem to make giving simple, fun and meaningful.
We enable and amplify giving by exercising our roles as:
AUTHORITY
We create and curate knowledge and resources on giving; so that any
individual or organisation can learn to give and give well.

BRIDGE
We connect givers with giving opportunities by building online and
offline giving platforms, so that giving is simple, fun and meaningful
for everyone.

CHAMPION
We champion for people and organisations who make Singapore a
more engaged, giving, and compassionate society.

DEVELOPER
We amplify and expand Singapore’s giving ecosystem through
developing the capacities and capabilities of our partners through
leadership enhancing strategies.

Visit us at www.nvpc.org.sg
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KEY
INITIATIVES
INDIVIDUAL GIVING SURVEY (IGS)
The Individual Giving Survey (IGS) is a landscape study of volunteerism and philanthropy in
Singapore. The biennial survey determines the extent of giving by individuals and profiles the
behaviour of givers, former givers and non-givers. With this study, NVPC is able to inform
and influence national policies, strategy and behaviour on the culture of giving. IGS 2016 was
released in March 2017.

CORPORATE GIVING SURVEY (CGS)
The Corporate Giving Survey (CGS) is a landscape study of corporate giving in Singapore. It
investigates corporate giving practices and motivations, as well as profiles non-givers, givers
and impactful givers. With this study, NVPC is able to inform and influence national policies,
strategy and programmes to galvanise more companies to give and to enable companies and
non-profit organisations to work better with each other.

CENTRE FOR NON-PROFIT LEADERSHIP (CNPL)
CNPL advocates planned leadership and nurtures leadership capability for the non-profit
sector. It helps the non-profit sector by creating a leadership pipeline, building effective boards
and partnering non-profit leaders and corporate professionals. Its vision is to transform the
non-profit sector through effective, committed and passionate leaders.
www.cnpl.org.sg

PRESIDENT’S VOLUNTEERISM & PHILANTHROPY AWARDS (PVPA)
The PVPA is an annual awards and platform to recognise individuals, corporates (small
and medium-sized enterprises, and large enterprises), ground-up movements, non-profit
organisations and educational institutions that have achieved excellence in giving. These
awards represent the highest honour for giving to the community. The awards are conferred
by the President of the Republic of Singapore and is organised by NVPC with support from
the Ministry of Culture, Community and Youth (MCCY) and the National Council of Social
Service (NCSS).
www.pvpa.org.sg
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SG CARES
SG Cares is a national movement to support the efforts of Singaporeans in building a more
caring, compassionate and inclusive home for all. It aims to create conditions and grow
opportunities for volunteerism, as well as increase mindshare building by galvanising and
inspiring Singaporeans to put values into action through active volunteerism, ground-up
efforts and everyday acts of care.
SG Cares is co-led by NVPC and NCSS, and is supported by the Ministry of Culture, Community
and Youth and Ministry of Social and Family Development. #SGCares #DaretoCare
www.sg/singaporecares

#GIVINGWEEK
Organised by NVPC and supported by the Ministry of Culture, Community and Youth, Giving
Week is a national movement that encourages everyone to give back. It includes two global
celebrations, starting with #GivingTuesday and ending with International Volunteer Day
(5 December). During this week, corporates, nonprofits and individuals make a difference
by supporting/adopting a charity of their choice through donating, volunteering and/or
fundraising.
www.givingweek.sg

CoLABS
CoLABS (Collaboration Labs) is a community of action designed for business leaders,
philanthropic institutions and government grant makers who aim to make a critical social
difference. A joint initiative by NVPC and the Community Foundation of Singapore (CFS), it
offers a platform for givers with a common social focus to build meaningful collaborations.
In 2017, CoLABS will focus on children and youth, persons with disability, and the vulnerable
elderly. Each of these CoLABS will take a 360-degree view on the issue and build a shared
vision to guide change and create strategies.
www.nvpc.org.sg/colabs
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COMPANY OF GOOD (CoG)
Company of Good aims to build a community of givers and ignite a giving movement through
corporates. CoG inspires and activates companies to give strategically, ensuring sustainability
and impact. Companies can tap on opportunities to acquire corporate giving knowledge, build
capabilities, network and collaborate through our various programmes and initiatives.
www.companyofgood.sg

COMPANY OF GOOD FELLOWSHIP
The Company of Good Fellowship is a talent development programme that empowers and
develops top talents in organisations. The Fellowship seeks to develop a community of
corporate leaders who will strengthen the ecosystem of giving in Singapore. Over a course of
five months, these talents will have opportunities to sharpen their business perspectives and
build capability in leadership and corporate giving.
www.nvpc.org.sg/cogfellowship

GIVING.SG
Giving.sg is Singapore’s online platform to match donors and volunteers to charities. Giving.sg
is home to over 470 charities – givers can help by giving their time (general volunteering),
talent (skill-specific volunteering or starting a fundraiser) or treasure (making a donation).
They can explore any of the 14 causes to support, such as women and girls, animal welfare,
the arts and heritage, and the environment. #CityofGood
www.giving.sg

Giving is a never-ending journey that unites people. If you wish to find out how you can
give or give better, drop us an email at advocacy@nvpc.org.sg
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